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SOCI  201

SOCIAL PROBLEMS
Professor Kurt reymers, Ph.D.  (“Dr. K”)

Spring 2017

C. Media and Society
1. Mass Media and Society

a. Features of the Traditional Mass Media

 Media: Message is encoded and delivered through 
technology (a specific medium)

 Mass: One sender  (mass) audience

 Unidirectional: Messages flow one-way 

 Standardized: Same messages for all members of 
the audience 

 Spatial-Temporal Disassociation: No 
“co-presence” at all.

C. Media and Society
1. New Media and Society

b. Features of Internet Media

 Media: Message is encoded and delivered through 
cloud technology (physical media – analog – to 
digital media)

 Distributed: Many senders Net Many receivers;  
messages spread memetically

 Multidirectional: Messages flow many ways 

 Many Standards: Software is like language –
ever-changing 

 Spatial-Temporal Re-association: Simultaneous and 
synchronous, or asynchronous-at-will.
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c. Types of Mass Media: 
S y n c h r o n i c i t y 

max ………….……………..min

Broadcast (TV, Newspaper, Netflix)

vs.

Point-to-Point (Telephone, IM chat, Email)

d. History of the Mass Media: 
i. First Amendment to the Bill of Rights –
“The Establishment Clause” (James Madison) 

http://www.law.umkc.edu/faculty/projects/ftrials/conlaw/firstaminto.htm
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ii. Rapid Rise of Mass Media:
Adoption of Media Technology by US Households

Media Technology Year medium 

reached 1% of 

US Households 

Number of years to 

reach 75% of US 

Households

• Newspaper 1833 ?

• Radio 1923 14 yrs (1937)

• Television 1948 7 yrs (1955)

–VCR

–Cable/satellite TV

1980

1970s

12 yrs (1992)

≈30 yrs (2000)

• Internet 1992 12 yrs (2004) 

Source: Dr Christopher Kollmeyer, http://www.abdn.ac.uk/sociology/notes07/Level1/SO1506/Mass%20Media%20(1).ppt

C. Media and Society

2. Sociological Models of Media:
a. Social Structure vs. Audience Agency

Media Message

Collective Response
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“Hypodermic Needle” 
(Bullet) Model
Over-emphasizes structural control 
of thought

“Active-Audience” Model

Over-emphasizes independence
of thought
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Source: Dr Christopher Kollmeyer, 
http://www.abdn.ac.uk/sociology/notes07/Level1/

SO1506/Mass%20Media%20(1).ppt
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How are media institutions structured?
(Structural-Functional Perspective)

http://www.law.umkc.edu/faculty/projects/ftrials/conlaw/firstaminto.htm
http://www.abdn.ac.uk/sociology/notes07/Level1/SO1506/Mass Media (1).ppt
http://www.abdn.ac.uk/sociology/notes07/Level1/SO1506/Mass Media (1).ppt
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2. Social Models of Media

b. Two-Flow and Encoding/Decoding Models

i. The Two-Flow model  (Lazarsfeld and Katz)

- Not the media, but “opinion leaders” 
primarily influence consumer and political choice; 
Thus, media are not directly related to social problems; the media is not a 
dominant institution from this perspective.

ii. Encoding/Decoding (Stuart Hall)

- There is a level of interpretation used by the media consumer; 
media are not neutral, but the meaning of different media is 
different for each consumer.

How are media institutions socially constructed ? 
(Symbolic-Interaction perspective) 

C. Media and Society

2. Social Models of Media

c. “Propaganda Theory”:
Is the media inherently political? 

Chomsky and Herman's propaganda model is the thesis that corporate 
media, as profit-driven institutions, tend to serve and further the agendas of 
the interests of dominant, elite groups in the society. (Wiki)

Are the Media Too Liberal? Too Conservative? Where is the Bias?

How are media institutions driven by power? 
(Social Conflict perspective) 

http://en.wikipedia.org/wiki/Propaganda_model
http://www.youtube.com/watch?v=KYlyb1Bx9Ic
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d. Propaganda Theory of Media

Source: The Free Press, http://www.freepress.net/ownership/chart/main?gclid=CKaZ7O2lnKUCFQIGbAodTyoBJQ

Corporate Ownership 2017: 
The Big Six

The U.S. media landscape is dominated by 
massive corporations that, through a history of 
mergers and acquisitions, have concentrated 
their control over what we see, hear and read. In 
many cases, these giant companies are vertically 
integrated, controlling everything from initial 
production to final distribution. Here is more 
information about the largest U.S. media firms.

Example: 2011 Comcast / NBC – 2015 Comcast / Time Warner

https://www.transcend.org/tms/2016/07/fascinating-graphics-show-who-owns-all-the-major-brands-in-the-world/

Propaganda Model: Who Owns the Media?

Source: http://www.corporations.org/media/

http://www.freepress.net/ownership/chart/main?gclid=CKaZ7O2lnKUCFQIGbAodTyoBJQ
http://www.freepress.net/ownership/chart/main?gclid=CKaZ7O2lnKUCFQIGbAodTyoBJQ
http://www.pbs.org/newshour/bb/media/jan-june11/comcastnbc_01-19.html
http://www.pbs.org/newshour/bb/how-will-regulators-see-comcast-time-warner-deal/
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3. Are The Media Too Violent?
A problem with definition exists:  
What one person sees as violent may not be seen the 
same way by others. Nonetheless, studies of violence in 
the media are still pervasive: 
 UK - 2,078 programs analyzed, 4 week sample, under 30.1% contained 

some violence, frequency of violence 1.7 acts per hour (Cumberbatch: 1987)

 NZ - 846 episodes of violence on one week, 9.5 acts per hour

 Sweden, Switzerland - low rates of violence, 2 acts per hour (NZ Foundation for 

Peace Studies: 1986);

 Average Australian child - see 15,000 murders on TV during school year;

 97% of crime shows, 74% adventure, 86% cartoons contain 
violence (Chain Reaction: 1992)

b. ‘Television Violence Causes Aggression’ Reports support 
findings:  
1972 Surgeon General’s Report, 1982 National Institute of Mental Health, Royal 
Commission on Violence in Communications Industry, American Pediatrics 
Association (2001), etc.

 Feshback & Singer study (1973) found boys viewing aggressive TV 
showed increase in aggressive behavior;

 Belson study (1978) interviewed 1565 teenage boys in England between 1959 and 
1971 - boys gave info on own level of violence, frequency.  Belson found that 

viewers who watched high amounts of violence reported 
greater violence; (Williams: 1986);

 “Bidirectional model” - television violence influences aggression, 

aggression influences preference for television violence (Huston & Friedrich-
Cofer:1986)

C. Media and Society
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c. ‘Television Violence Does NOT Cause Aggression’

 Research on violence is inconsistent and flawed; findings 

generalized to real world;

 Effect is too small to make much difference;

 There is no clear definition of violence;

 Violence on TV is just reflecting real life (Josephson, 1995)

 False correlations in research: e.g., study of adolescent boys watching 

nonviolent programs, more aggressive.  Errors - required to watch disliked 
programs, not in the home, boys not representative of population, disruption of 
social setting; (Freedman, 1984)

(Source: Huston & Friedrich-Cofer - Television Violence and Aggression)

C. Media and Society

d. Game Violence Debate
 Digital games were linked to two highly public acts of 

violence: the Columbine High School shootings in 1999 
and Erfurt, Germany school shootings in 2002.

 Violent games (as well as cinema, comics or rock music) 
have been blamed for violence, but it has been hard to 
demonstrate a clear, cause-and-effect relationship 
between media violence and real violence.

 Debate around violent games continues and many 
countries have introduced games-related legislation.

Controversy Continues

 FPS action has become part of ‘family games’ too, 
like those in the Harry Potter franchise.

 The Grand Theft Auto series has created 
controversy with its violent and sexual content.

The violent, adult-oriented themes of FPS style 
games continue to evoke debate. 

Is violence just a tool of capitalism?

http://www.npr.org/templates/player/mediaPlayer.html?action=1&t=1&islist=false&id=103234226&m=103270820
http://www.youtube.com/watch?v=v5zvNZ0_DkQ&feature=related
https://www.youtube.com/watch?v=GWlrJq8yi2w

